Get Free Persuasion And Influence For Dummies

Persuasion And Influence For Dummies
**55% OFF for Bookstores!! LAST DAYS*** THE PSYCHOLOGY INFLUENCE OF
PERSUASION Your Customers Never Stop to Use this Awesome Book! Do you want to
understand the psychology of persuasion? If yes, then keep reading... If you want to practice
persuasion, then practice it with kids. Imagine a kid who is not eating, then ask yourself how
you can try to convince him or her to accept that food they hate. It is a task; therefore, you
have to be of high emotional intelligence. This is a quality where you can easily align their
interest with your interests and harmoniously connect them without the other party feeling
disoriented. Remember that influence is a general term that constitutes of manipulation and
persuasion. Manipulation is mostly negative, and persuasion is positive. For that case consider
r the following secrets of persuasion. Persuasion is really applicable in the business setup
where you have to convince people to buy your product These people know their audience too
well. This book gives a comprehensive guide on the following: Methods of persuasion Dark
psychology and persuasion Art of persuasion in business Spotting a psychopath Mind control
techniques Employing manipulation and persuasion to get what you want Understanding how
our bodies communicate Persuasion and defense against it Dark NLP Negotiation The
strategies sex traffickers use to find victims Defining desired outcomes... AND MORE!!! Buy it
Now and let your customers get addicted to this amazing book!
Visual messages are omnipresent in our daily life. They are constantly attempting to persuade
us to buy, learn and act. Some are more successful than others in influencing our behavior and
choices. What is the secret power of these messages? How do they succeed in changing our
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behavior? This book analyzes advertising beyond the persuasive power of the imagery itself. It
explains the psychology behind 33 effective influence techniques in visual persuasion and how
to apply them. The techniques range from influencing essentials to more obscure and insidious
ones. The reader will gain deep insights into how visual means are constructed to influence
behavior and decisionmaking on an unconscious level. All techniques are supported by rich
visual references and additional information on the psychology of behavior change. This
publication is not just an eye-opener for professionals and students in the communications and
design field, but also for anybody who wants to understand how our behavior is influenced
unconsciously by advertising, social campaigns and governmental messages. The book is coauthored by leading figures in social infl uence and visual persuasion. It is designed as an
accessible modern reference book for creating and understanding persuasive visual imagery. It
will open your eyes, we promise!
‘How to influence people without getting them drunk or flirting: brilliant’ Venetia Thompson,
bestselling author of Gross Misconduct • How exactly can we use our body language to win
friends and influence people? • When can £1 be more persuasive than £50? • Why does
giving customers more choice make them less likely to make a purchase? Some people seem
naturally more influential and persuasive. In fact they are simply using rules and techniques
that anyone can harness. Psychologist Rob Yeung explores the latest research to expose
myths and uncover the real truths about the art of influence and persuasion. I is for Influence
not only reveals the secrets behind effortlessly winning trust and support; it will allow you to
learn proven techniques for getting that promotion, winning that business contract or even
finding your perfect match. By the bestselling author of Confidence and The Extra One Per
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Cent (Macmillan, 2010). ‘This book provides readers with the latest science on persuasion. A
must read’ Professor Cary L. Cooper, CBE, Professor of Psychology
The foundational and wildly popular go-to resource for influence and persuasion—a renowned
international bestseller, with over 5 million copies sold—now revised adding: new research, new
insights, new examples, and online applications. In the new edition of this highly acclaimed
bestseller, Robert Cialdini—New York Times bestselling author of Pre-Suasion and the seminal
expert in the fields of influence and persuasion—explains the psychology of why people say yes
and how to apply these insights ethically in business and everyday settings. Using memorable
stories and relatable examples, Cialdini makes this crucially important subject surprisingly
easy. With Cialdini as a guide, you don’t have to be a scientist to learn how to use this
science. You’ll learn Cialdini’s Universal Principles of Influence, including new research and
new uses so you can become an even more skilled persuader—and just as importantly, you’ll
learn how to defend yourself against unethical influence attempts. You may think you know
these principles, but without understanding their intricacies, you may be ceding their power to
someone else. Cialdini’s Principles of Persuasion: Reciprocation Commitment and
Consistency Social Proof Liking Authority Scarcity Unity, the newest principle for this edition
Understanding and applying the principles ethically is cost-free and deceptively easy. Backed
by Dr. Cialdini’s 35 years of evidence-based, peer-reviewed scientific research—including a
three-year field study on what leads people to change—Influence is a comprehensive guide to
using these principles to move others in your direction.
Persuasion and Influence For DummiesJohn Wiley & Sons
Discover dozens of tips, tricks, and techniques for getting people to do what you want If you
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would like to be able to persuade people to do what you want and influences others with
ease... and do it even if you (currently) feel like a doormat who has zero influence over
others... then this book will show you how.Recently, a study by the Carnegie Institute of
Technology found that your ability to persuade and influence other people accounts for a jawdropping 85 percent of your financial success. Your technical skills and expertise account for
only a measly 15 percent.Put simply, your ability to influence and persuade is nearly six times
more important to your financial success than intellect, talent, or skill. It's really that
important.And in this book, you will learn all the tips, tricks, and techniques you need to
become a master persuader who influences others with ease. How will you learn to become a
master of influence and persuasion? Inside the book: Two bizarre ways to make people
several times more likely to oblige any request you make of them How you can use a sneaky
trick pioneered by U.S. founding father Benjamin Franklin to turn hostile enemies into friendly
helpers Why asking people for extravagant things and getting rejected will make them want to
do your bidding How to exploit a subconscious flaw in the human brain to make people believe
what you're telling them to do is in their best interests (even when it's absolutely not) As well
as... 3 ways to make people like you and want to do what you tell them How to appeal to
people's sense of identity to make them more open to your persuasion How to use a decoy
option to make people more likely to do what you want. A simple conversation trick that makes
people say "yes" How to take advantage of the "halo effect" to force people to view you in a
positive light and be more strongly influenced and persuaded by you The single most
persuasive force known to humankind The secret to being so good at persuading people that
they think what you're telling them to do was their own idea! And much more... If you want to
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become a master of persuasion, influence people with ease, and get what you want more
often, then scroll up to the top of this page and click the BUY button.
"This is a book deserving of space on every consumer marketer's bookshelf." --Journal of
Consumer Marketing Best known for his viral video, "Chat Roulette Mind Reading," Nick
Kolenda is finally revealing some of the psychological secrets behind his mind reading feats.
Using revolutionary principles from cognitive psychology, Nick has developed ways to
subconsciously influence people's thoughts, and his "mind reading" demonstrations have been
seen by over a million people across the globe. Methods of Persuasion reveals that fascinating
secret for the first time, and it explains how you can use those principles to subconsciously
influence people's thoughts in your own life. Drawing on cutting-edge research in psychology,
the entire book culminates a powerful 7-step persuasion process that follows the acronym,
METHODS: Step 1: Mold Their Perception Step 2: Elicit Congruent Attitudes Step 3: Trigger
Social Pressure Step 4: Habituate Your Message Step 5: Optimize Your Message Step 6:
Drive Their Momentum Step 7: Sustain Their Compliance This book teaches you the
psychology behind each step, and it explains how you can use METHODS to influence
people's thoughts, emotions, and behavior in nearly any situation.
Whether your goal is to persuade one person?a husband, child, or boss?or the millions who
might purchase an Apple Watch or a Budweiser, this book directly translates the revolution in
neuroscience into practical new techniques for effective persuasion. --

? Buy the Paperback Version and get the Kindle eBook for FREE ? Become the Master
of Persuasion and Achieve Your Goals no Matter Who Stands in Your Way! Do you
want to become better at persuading people? Looking for ways to improve your social
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standing, get that promotion, or to simply make people do the things you want them to?
Then keep reading. Persuasion, the ability to change people's minds and argue our
positions, is a vital skill which the entire social world is built on. Whether it's in your
work, family, or relationships, the ability to change people's minds can have a drastic
impact on our lives. This guide breaks down the fundamentals of persuasion and
influence in a simple, easy-to-understand way, giving you all the tools you need to
master this essential skill. With reference to the ethics of persuasion, the strategies of
influence, and how to protect yourself from others trying to influence you, inside this
book you'll find: What it REALLY Means to Be Persuasive The Ethical Foundations for
Using Persuasion and Influence Developing the "Persuasion Not Manipulation" Mindset
What is Influence? The Long Term Relational Advantages of Being Influential
Strategies for Persuasion and Influence Having "Influence Authority" - Is It Possible?
Defending Yourself from Negative Persuasion The Key to Putting Persuasion and
Influence Together And Much More! Whether you want to improve your leadership
skills, confidence, or relationships with others, this book is a powerful tool for mastering
the world of persuasion. So don't leave your success up to chance - no matter your
goals, the power of persuasion will help you reach them. Buy now to discover how
persuasion can change your life today!
To be effective, managers have to be skilled at acquiring power and using that power to
persuade others to get things done. This guide offers must-know methods for
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commanding attention, changing minds, and influencing decision makers up and down
the organizational ladder. The Harvard Business Essentials series provides
comprehensive advice, personal coaching, background information, and guidance on
the most relevant topics in business. Whether you are a new manager seeking to
expand your skills or a seasoned professional looking to broaden your knowledge base,
these solution-oriented books put reliable answers at your fingertips.
Provides advice on being more persuasive and influential to others and presents ways
in which this can be used to achieve success in work and life.
As legions of businesses scramble to set up virtual-shop, we face an unprecedented
level of competition to win over and keep new customers online. At the forefront of this
battleground is your ability to connect with your customers, nurture your relationships
and understand the psychology behind what makes them click. In this book The Web
Psychologist, Nathalie Nahai, expertly draws from the worlds of psychology,
neuroscience and behavioural economics to bring you the latest developments, cutting
edge techniques and fascinating insights that will lead to online success. Webs of
Influence delivers the tools you need to develop a compelling, influential and profitable
online strategy which will catapult your business to the next level – with dazzling results.
55% OFF for Bookstores! Now Retail Price at $ 23.95 Instead of 34.95! Explore the
hidden secrets of persuasion to influence and convincing others Your Customers Will
Never Stop to Use this Awesome Book! Are you searching for an all-in-one guide to
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show you how to become more persuasive? Do you want to take advantage of human
psychology to master your emotions, become more confident, and influence the
behavior of others? Or do you want to achieve mental mastery and excel in your
professional life? Far from being a tool of evil, the subtle psychological techniques used
in dark psychology offer you a powerful way of influencing your life and creating better
relationships at work, at home, in your social life, and beyond. The ability to persuade
others is an essential tool in the arsenal of every top entrepreneur and successful
person. So how can you take advantage of this often-overlooked skill and begin seeing
the results for yourself? Drawing on a blend of the latest scientific insights into
psychology and the tried-and-tested persuasion advice which has been used for
generations, this ultimate guide unveils the hidden secrets of dark psychology, showing
you how you can build your confidence, create stronger relationships in your work, and
personal life, and achieve your goals by subtly persuading others. Inside you'll discover:
- Exploring the Foundations of Persuasion - and Why You Should Know About It Practical, Science-Backed Ways to Become More Persuasive - Breaking Down The 9
Secrets to Stop Being Manipulated - How to Influence People - And Much More... Even
if you're brand-new to the idea of persuasion and dark psychology, these practical
lessons will help you master the fundamentals of mental manipulation in a
straightforward and highly-effective way. Regardless of your age, background, or your
goals in life, this ultimate guide offers you proven tools which you can use to
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dramatically influence your career and personal relationships. Ready to discover the
secrets of persuasion and Manipulation? Buy it NOW and let your customers get
addicted to this amazing book!
Sunday Explore factors that influence, both positively and negatively and discover how
influencing is selling Monday Understand the power of personality and charisma and
ensure you are putting the right message across Tuesday Use the Assertiveness
Sentence technique to sound more confident in any situation Wednesday Discover the
three elements of communication and how to use them to build rapid, effective rapport
with others Thursday Learn to recognize the internal filters that we all have and utilize
them in patterns of persuasion Friday Use NLP models to influence at an unconscious
level, including the technique of 'chunking' to gain agreement Saturday Learn how to
use proven persuasion techniques such as emotional 'triggers', scarcity, the law of
reciprocity, the power of three, and the AIDA formula
Transform your ability to persuade and negotiate with this practical new resource In
Persuade: The 4-Step Process to Influence People and Decisions, accomplished sales,
negotiation, and influence experts Andres Lares, Jeff Cochran, and Shaun Digan PhD
deliver a concise and insightful take on how to transform your ability to persuade others
regardless of the setting. In this important book you'll discover: Original research and
scientific studies shedding light on the human decision-making processes that drive
success and failure in virtually all interactions Real world examples and practical
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exercises to illustrate and practice the concepts discussed A fun yet rigorous approach
of a complex subject that can be practically applied in any business situation Persuade
is perfect for executives, managers, entrepreneurs, and other business leaders and will
earn a place in the libraries of any professional who negotiates or influences on a
regular basis. It is an invaluable resource for anyone seeking to improve their
persuasion or deal-making abilities.
Examines the art of effective persuasion to argue that its secret lies in a key moment
before messages are delivered, sharing strategies for how to psychologically prepare
one's listeners to render them most receptive.

Do you want to have a stronger influence over people without coming across as
aggressive or pushy? Be able to read anyone like an open book? Then you need
to keep reading... Recent scientific studies have demonstrated one intriguing fact:
people can be influenced to do nearly anything, under the right circumstances. In
the famous Stanford Prison Experiment of 1971, researchers found that without
the use of force or even suggestion, participants could be influenced to behave in
a highly unusual manner. Due to external influences alone, test subjects were
compelled to behave outside of their true personalities, as a response to a welldesigned trigger. In How to Influence People & Become a Master of Persuasion,
you'll discover: Eight highly-effective strategies to trick anyone into your desired
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outcome (By studying each method in depth, you'll learn how to have the upper
hand in every situation!) Six powerful manipulation techniques to help you take
what you want without aggression. Expert-known psychological theories to help
you penetrate the mind of absolutely ANYONE. How to stop being overpowered
by colleagues and superiors. The secret to mastering the art of subtlety and
NEVER getting caught. Essential tips to decode body language and INSTANTLY
read anyone like an open book. How to recognize the six types of people most
likely to say 'YES' (And the four steps you MUST take to ensure they do!) And
much, much more... As a FREE bonus, you'll also receive a free chapter from
Dark Psychology: Proven Manipulation Techniques to Influence Human
Psychology because why stop here? Learn how you can take your new skills to
an even higher level. Even if you've always felt powerless and like you
completely lack the social or mental skills to make any lasting influence, the
extensive psychological research behind this guide will give you all the tools you
need to cultivate persuasive mastery, genius subtlety, and a heightened
awareness of any physical signal. By relying on advanced methodologies and
expert research, this audiobook will help you identify the best strategy for
obtaining what you want in any given situation, and the easily-overlooked
mistakes you must avoid each time. If you're ready to unleash your full potential
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as a master of persuasion, and finally make the transition from 'overpowered' to
'powerful, ' you should read this book!
??? Buy the Paperback version of this book and get the Kindle eBook version
included for FREE ??? Wouldn't it be great if you could read people's minds?
What if you could win people over effortlessly with your natural charisma, and
always know what to say to someone based on their personality type? Knowing
how to navigate social situations can seem like a challenge, if you are
unequipped with the proper tools. But with the right knowledge, you can not only
unlock your own inner charisma, but become a master of human psychology! But
let's go further. Believe it or not, there is a science for tapping into the inner
workings of the human mind - called Neuro Linguistic Programming. In this book,
you will learn some of the essential skills to get started using NLP in your daily
life - and learn how it can help you achieve extraordinary results in all kinds of
social situations. Learning how to analyze people can be a surprisingly helpful
tool in business and personal relationships. You will be able to influence and
persuade people more than you ever thought possible after learning these
essential skills! This bundle contains 4 books to help you skyrocket your social
skills: ? Analyze People: Master Cold Reading and Psychoanalysis for Instant
Social Leverage ? Emotional Intelligence: Build Stronger Relationships and
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Become an Influential Leader ? NLP: Persuasive Language Hacks ? NLP: Frame
Control ? How to Talk To Anyone: 21 Tips for Instant Rapport This book is highly
actionable, with step by step instructions and penty of exercises and examples to
get you learning these skills as fast as possible. In this book, you will learn: ?
How to increase your charisma in social situations ? How to analyze people
effectively, and why this skill is your ticket to greater social influence ? Strategies
for implementing Neuro Linguistic Programming in your daily interactions ? A
reliable system for discovering personality type accurately - without them
knowing! ? The best way to master body language and nonverbal cues ? And
much, much more! So what are you waiting for? Pick up a copy of Influence:
Master the Art of Influence and Persuasion! today and learn the secrets of human
psychology and social Influence! Click the BUY NOW button at the top of this
page!
Are you tired of ineffective debates and not being able to be persuasive? Do you
see others who can instantly connect to others and seem to be able to sway
opinions their way easily? What if I told you that you could be just as persuasive?
You can be. Conversational hypnosis is your gateway to becoming a better
communicator, with better persuasive power and the ability to influence.
Linguistic principles are used to improve the power of your speech, making
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people pay attention and listen. Not only will they listen, but you will also find that
they are agreeable to what you are suggesting. Make the power of suggestion
work for you and learn how to get people to do what you want through influence
and persuasion. This book will walk you through how to establish rapport and
then how to get people to do what you want, without realizing you are influencing
them in any way
Many people want to gain trust or support in business and throughout life, but the
true skill is doing so in a charming fashion! Whether you're convincing the boss
about your much-deserved promotion or a busy restaurateur to offer a better
table, the ability to influence those around you can help improve and increase
your successes. Increase Your Influence In a Day For Dummies is a cut-down
version of Persuasion & Influence For Dummies. It covers: Laying the
groundwork for persuasion and influence Getting things done with the help of
others Quietly creating big change Online content: 10 Sure fire ways to influence
anyone
Make other people say ‘Yes’! Yes to your requests. Yes to your ideas. Yes to
your products. Yes to your proposals. A Practical Guide to Persuasion uses
psychology, expert advice and practical techniques to teach you how to influence
the people around you in an ethical way. Learn how to increase your presence,
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by knowing when to talk and when to listen; develop a strategy of success, by
preparing, planning and crafting opportunities and make change happen by
understanding what drives your audience.
Resistance and Persuasion is the first book to analyze the nature of resistance
and demonstrate how it can be reduced, overcome, or used to promote
persuasion. By examining resistance, and providing strategies for overcoming it,
this new book generates insight into new facets of influence and persuasion. With
contributions from the leaders in the field, this book presents original ideas and
research that demonstrate how understanding resistance can improve
persuasion, compliance, and social influence. Many of the authors present their
research for the first time. Four faces of resistance are identified: reactance,
distrust, scrutiny, and inertia. The concluding chapter summarizes the book's
theoretical contributions and establishes a resistance-based research agenda for
persuasion and attitude change. This new book helps to establish resistance as a
legitimate sub-field of persuasion that is equal in force to influence. Resistance
and Persuasion offers many new revelations about persuasion: *Acknowledging
resistance helps to reduce it. *Raising reactance makes a strong message more
persuasive. *Putting arguments into a narrative increases their influence.
*Identifying illegitimate sources of information strengthens the influence of
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legitimate sources. *Looking ahead reduces resistance to persuasive attempts.
This volume will appeal to researchers and students from a variety of disciplines
including social, cognitive, and health psychology, communication, marketing,
political science, journalism, and education.
Persuasion is an Essential Tool for Professional Success Influence and
persuasion are 'not' only for the leaders, it's an essential skill that we all must
have to strengthen on the path to career success. Persuasion and influence are
your stepping stones toward success, whether at the workplace or in our
personal lives. Being a True Leader To be a leader, the ability to be persuasive is
even more important in the business world. On a day-to-day basis, you need it to
convince employees to work toward company goals or to persuade colleagues or
clients to consider your ideas or suggestions. If you can master the art of
persuasion, you can not only win the support of others, but you also can unify
your team and encourage them to work well together. In "Persuasion," Bruce
Walker introduces the power of persuasion, specifically on how to gain influence
and have people listen and implement ideas and concepts. Here is a Preview of
What you will Learn: - Essential skill you must have to be Influential - 4
Fundamental Principles of Persuasion - Understanding the Halo Effect - Applying
Persuasion at the workplace - How to Be an influential Leader Persuasion is not
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just for salespeople and their prospects. You may try to persuade an employee to
perform better, or perhaps you want to persuade your boss to take on your
brilliant idea. Whatever your persuasive need are, you will be 3x more persuasive
once you understand the 4 Principles of Persuasion.
Business Skills For Dummies eBook bundle is a collection of three full length
books rolled into one convenient bundle giving you the skills to be a confident
and assured player in the business world and beyond! Actions really do speak
louder than words. If you are puzzled by other people or want to improve the
impression you give, having an insight into body language is key. Body Language
For Dummies body reveals what people really mean, and how you can use your
body and your expressions to make a positive impact. Many people want to gain
trust or support in business and throughout life, but the true skill is doing so in a
charming fashion! Whether you're convincing the boss about your muchdeserved promotion or a busy restaurateur to offer a better table, Persuasion and
Influence For Dummies can help improve and increase your successes.
Confidence For Dummies shows you how to understand confidence, and offers
practical tips and techniques to build on your skills and improve your confidence
in all areas of life.
The eighth edition provides a streamlined, up-to-date presentation of classic and
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contemporary theories of persuasion. For more than three decades, the authors
have guided readers through the cultural, psychological, and sociological forces
influencing why, how, and when humans change their minds. Exploring the
complexities and subtleties of persuasive attempts from interpersonal interactions
to political advertising is essential for making informed judgments about the value
of increasingly pervasive messages.The practice of persuasion is no longer
limited to a select few and formal audiences. Online networks with
unprecedented reach extend opportunities for multiple persuaders and peer-topeer influence. Woodward and Denton acknowledge the opportunities and
challenges posed by social media and various digital platforms. The final chapter
emphasizes visual communication and core strategies for the construction of
short messages tailored for digital and commercial media.Engaging descriptions
and multiple examples illustrate the dynamic, interactive nature of persuasion.
Short sidebars in every chapter suggest interesting applications of key ideas.
Becoming responsible, ethical, and credible persuaders and/or critical consumers
of messages is an intriguing, and sometimes surprising, journey.
Learn how to influence others and get your own way more often Wouldn't it be
great if you could get the pay rise you've asked for, win the business you've
pitched for or get that job you so desperately want? Well, with this book you can
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learn how to get inside the head of the person making the decision and find out
exactly what is it that's going to get them to say yes! Persuade explains the
seven psychological drivers that motivate us all. By understanding these drivers
and the impact they have on our own lives, we can gain valuable insights into
how we can motivate ourselves, improve our relationships, negotiate more
effectively, get people to like us and ultimately get our own way more often.
Persuade: Is written in Philip's trademark humorous, yet well-researched style
Draws from scientific and psychological sources Is delivered in short, accessible,
bite-sized chapters
Reveals twelve secrets of expert influencers, explaining the laws of dissonance,
contrast, and expectations, and offers strategies and tactics for developing
persuasion skills to achieve success and prosperity.
Have you ever listened to a really great speaker give a presentation? With no
effort at all they can take a crowd who is listless and bored, grab their interest
and then at the end, be overrun with people trying to take advantage of their offer
or buy their product? How can one person manage to be so persuasive? That
can be you. Imagine never struggling to get your point across again. You can be
the person who only gets told yes instead of no. Streamline your path to success
by learning the secrets of communication and persuasion. Learn how to enter a
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room and command respect and how to get people to listen to you. You will be
able to wield your influence easily, while communicating better, upping your
chances for success in both your professional and personal life. Communication
is part of our daily lives, start using it to your advantage with this book.
Peels away the mystery that surrounds the psychology of influence and reveals
how the world's most persuasive politicians, advertisers, salespeople, and spin
doctors work their magic. Case studies in human behavior, examples of masterful
persuaders such as Churchill and Lincoln, and step-by-step guidelines help
readers put the power of persuasion to work.
There are many moments in life when you have to ask someone a critical
question that could determine your salary, whether you have a spouse, whether
you get a job—your entire future. Do you know how to get the answer you want?
Do you understand how much influence you actually have over your fate? The
truth is, how that person is going to respond depends more on what’s going on in
your head than it does on what’s going on in theirs. Your expectations, the words
you choose, the environment in which you ask these questions—so many factors
that you control—can determine whether you hear a “yes” or a “no.” Invisible
Influence shows you a step-by-step process to quietly persuade others to choose
you or your product. Based on new scientific discoveries that reveal fascinating
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and unique approaches to influence, this book shows how people process their
feelings about products, services, and people, and what mental shortcuts they
use to make their choices. You’ll learn how to incorporate 52 techniques for
subliminally influencing others in order to sell, market, and communicate more
effectively, including how to: Use questions early in a conversation to give the
person a sense of control and you an opportunity to understand and deliver to
their expectations Know how much information to give to someone Determine
what people lose if they don’t do business with you, and then leverage that
knowledge Use photos in order to make yours a familiar, and therefore more
attractive, face Recapture someone’s attention Use stories to explain what
statistics can’t Help other people find meaning in their own actions and decisions
And much more! Invisible Influence also includes a 10-step influence template
that you can follow for better results in negotiations. When you truly incorporate
how you think about and approach communicating with other people, you’ll find
that you can persuade anyone, anytime, anywhere to make decisions and take
actions that benefit you.
This book will change your life. You are playing persuasion games all the time,
whether you realise it or not. "Now," for the first time, one of the world's top
mentalists teaches YOU the hidden secrets of persuasion and influence that will
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enhance your personal, social and professional life. In this remarkable and
exciting book, acclaimed mentalist and trainer Gilan Gork reveals the powerful
psychology of subtle, successful persuasion that you can use on your clients,
colleagues, family, friends... and even complete strangers! "Persuasion Games"
explores, examines and explains the mind games of influence that are part of
everyday life -- and how to win them. You will not only learn how to enhance your
own powers of influence in an ethical, responsible way, but also how to protect
yourself from persuasive exploitation in any form. Gilan has travelled the world to
find the leading experts in influence and study their methods, including the
normally private, secret realm of professional 'psychics'. Discover how many
seemingly 'psychic' powers are actually persuasion techniques that anyone can
learn -- including a psychological model of communication that is one of the
world's best-kept secrets.Welcome to the Persuasion Games.
Influence may be a synonym for leadership, but it is not merely confined to formal
leadership roles in the workplace. As this book will articulate, influence occurs in
families, with customers, with neighbours, on the sports field with fellow players
and the opposition and even the referee or umpire. In fact, influence is seen at its
clearest when it occurs for the benefit of both parties without any positional
authority in the relationship. This book outlines the why, what and how, of
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influencing others in an easy to read format with numerous real life stories to
illustrate. If you lead others in any capacity then you are going to greatly benefit
from reading this book. "In "The Art of Persuasive Influence" Glen Sharkey will
take you on a fascinating journey into human relationships where kindness, care,
respect, and empathy triumph over negativity." Nabil Doss, Expert in Influential
Communication, 2016-2017 President of the Global Speakers Federation "Glen is
perfectly placed to write this important book on influence largely because he is
someone that has lived it out. He is a leader whose care for those he is leads is
genuine, empowering and persuasive." Michael McQueen, Five-time bestselling
author, Nevin Award Winner "Glen walks his talk and this book is a great
example of his practical, no nonsense and fun approach to coaching, training and
life. This is an essential read if you are in any position to work with or indeed live
with other people to whom you influence." Karen Tui Boyes, NZ Business
Woman of the Year, CEO Spectrum Education "From assessing 'pain points'
through to his innovative 'care model', Glen's exciting book helps you to put in
place authentic strategies to develop levels of influence that can positively shape
lives. Filled with amusing anecdotes and real life stories that add real value to the
reader, this book, I am sure, will become an instant classic." Tom O'Neil, New
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winning speaker "I love this book. Glen Sharkey has captured in a short easy
read what some authors take books and more books to cover. The Art of
Persuasive Influence is leadership distilled down to easy to grasp key principles
that will serve you whether you're an emerging or experienced leader in any field
- a salient reminder of what really matters for us all" Simon Wickham, Ex CEO of
Yachting NZ, CEO of The Trusts "Glen Sharkey's latest book offers invaluable
advice to deal with all types of leadership challenges. The book is written to be
accessible to everyone, whatever their leader role may be - in the workplace, the
sportsground, at home - and contains a huge number of ideas and suggestions to
allow the reader to become a positive influence on those around them. I would
strongly urge anyone who is a leader to read, learn and grow in their role. A great
read." John Shackleton, Masters Swimming Champion and Award Winning
Speaker "Glen Sharkey is an expert when it comes to leadership and using 30
years of experience in developing people he has created a book full of real life
examples that will help you develop meaningful relationships through care and
courage, gaining you long term respect, trust and influence amongst your peers
and community. 'The Art of Persuasive Influence' is a must read for individuals,
partners, parents, leaders and employers alike." Andrew Chambers, Director of
Eightfold Financial Services "As a relationship management specialist I love this
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book. Glen Sharkey has captured the essence of influence. As he says; "The
giving and taking of influence is the basis of relationships." I could not agree
more! Not only that - he goes on to detail how to use influence, when to use it
and how to do it ethically. It's an easy read, yet packed with useful, practical and
ready to implement models, strategies and ideas." Lindsay Adams, CEO
Teamocracy, Global Speakers Federation Life Member, Nevin Award Winner
ORIGINAL BOOK DESCRIPTION: In this book, it is shown that our thinking is
conditioned by a series of principles that guide our decision making, even if it is
not the one that suits us best, and may even seem irrational. The book develops
six fundamental principles that are useful in life. These principles are constantly
used by those who try to convince us to do something that suits them, even if it
goes against our own interests. These six rules are based on taking advantage of
some of the behaviour patterns internalised collectively by the human psyche in
order to influence the behaviour of an interlocutor. In these pages, you will learn
how those who try to persuade you will act, and you will be able to take control of
your own decisions and escape from those that are not beneficial to you.
Most of us are only too aware that, whatever roles we have in today's fast-moving
world, much of our success lies in getting others to say 'Yes' to our requests.
What many people might not be aware of, though, is the vast amount of research
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that has been conducted on the influence process. What factors cause one
person to say 'Yes' to the request of another? Yes! is full of practical tips based
on recent academic research that shows how the psychology of persuasion can
provide valuable insights for anyone interested in improving their ability to
persuade others - whether in the workplace, at home or even on the internet. It
combines the counter-intuition of Freakonomics with the popularising of Does
Anything Eats Wasps? For each mini-chapter contains a mystery which is solved
in a way that provides food for thought for anyone looking to be more persuasive,
and for anyone interested in how the world works.
Sharing example communication techniques for a variety of professional
interactions, a highly sought expert from Australia shares insights into the power
and potential of strong persuasive abilities, outlining 10 skill-building tools
designed to build one's influential capabilities and close lucrative deals. Original.
Get customers, clients, and co-workers to say "yes!" in 8 minutes or less This
revised second edition by a leading expert of influence continues to teach a
proven system of persuasion. Synthesizing the latest research in the field of
influence with real-world tested experiences, it presents simple secrets that help
readers turn a "no" into a "yes." Every secret in this book has been rigorously
tested, validated, and found reliable. Learn dozens of all-new techniques and
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strategies for influencing others including how to reduce resistance to rubble
Make people feel instantly comfortable in your presence Decode body language,
build credibility, and be persistent without being a pain Expert author Kevin
Hogan turns the enigmatic art of influence and persuasion into a science anyone
can master The amazing secret of The Science of Influence is its simplicity. After
you read this book you will immediately understand why people say "no" to you
and learn how to turn that "no" into a "yes" from that moment on.
Changing hearts is an important part of changing minds. Research shows that
appealing to human emotion can help you make your case and build your
authority as a leader. This book highlights that research and shows you how to
act on it, presenting both comprehensive frameworks for developing influence
and small, simple tactics you can use to convince others every day. This volume
includes the work of: Nick Morgan Robert Cialdini Linda A. Hill Nancy Duarte This
collection of articles includes "Understand the Four Components of Influence," by
Nick Morgan; "Harnessing the Science of Persuasion," by Robert Cialdini; "Three
Things Managers Should Be Doing Every Day," by Linda A. Hill and Kent
Lineback; "Learning Charisma," by John Antonakis, Marika Fenley, and Sue
Liechti; "To Win People Over, Speak to Their Wants and Needs," by Nancy
Duarte; "Storytelling That Moves People," an interview with Robert McKee by
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Bronwyn Fryer; "The Surprising Persuasiveness of a Sticky Note," by Kevin
Hogan; and "When to Sell with Facts and Figures, and When to Appeal to
Emotions," by Michael D. Harris. How to be human at work. The HBR Emotional
Intelligence Series features smart, essential reading on the human side of
professional life from the pages of Harvard Business Review. Each book in the
series offers proven research showing how our emotions impact our work lives,
practical advice for managing difficult people and situations, and inspiring essays
on what it means to tend to our emotional well-being at work. Uplifting and
practical, these books describe the social skills that are critical for ambitious
professionals to master.
Now in its sixth edition, Persuasion: Social Influence and Compliance Gaining
continues to boast an accessible voice and vibrant aesthetic that appeals to
undergraduate students of communication, psychology, advertising, and
marketing. In addition to presenting established theories and models, this text
encourages students to develop and apply general conclusions about persuasion
in real-world settings. Along the way, students are introduced to the practice of
social influence in an array of contexts (e.g., advertising, marketing, politics,
interpersonal relationships, social media, groups) and across a variety of topics
(e.g., credibility, personality, deception, motivational appeals, visual persuasion).
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The new edition features an expanded treatment of digital and social media, upto-date research on theory and practice, and enhanced discussions of topics
such as political campaigning, emotional marketing, olfactory influence, and
ethics. Instructors can also use the book’s downloadable test bank, instructor’s
manual, and PowerPoint slides in preparing course material.
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