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Event management studies are fast growing in
popularity, covering a diverse range of activities such
as music and film festivals, concerts, sporting events
and conferences. This textbook gives a broad and
practical coverage of the major themes in events.
Outlining both the historical developments and
current state of the industry, whilst also taking into
account wider political and cultural issues, the book
covers the different elements of planning, project
management, health and safety, funding, operations,
human resources, marketing and logistics that are
vital for successful management. Critical issues such
as impacts, sustainability and legacy of events are
also discussed. Supported by international case
studies and review questions, Events Management
provides a current and up-to-date view of the
industry in this field.
Explores how food producing regions present
themselves to tourists experiencing the culture,
history and ambience of a location through the food
and wine it produces. This book takes a practical
approach, discussing how to establish a food-related
tourism destination, how to evolve from purely a food
producer to a tourism operator.
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As in other fields of research, the behaviour of
consumers has also received a great deal of
attention in tourism research over the past few
decades due to its growing importance in the
efficient marketing and management of tourism
operations. The rapid development of IT applications
and the equally swift changes of needs and wants
have influenced consumers in terms of the behaviour
involved in searching for information and in decisionmaking processes. As such, this book encompasses
a collection of chapters addressing various aspects
of tourist behaviour, from need-recognition to postconsumption, supported through selected practical
examples from a range of countries, such as
Portugal, Italy, New Zealand, Jamaica, Taiwan,
Malaysia, and South Africa, among others. The
book, systematic in structure and thorough in
content, is very useful for people who wish to
improve and update their current knowledge of
tourist behaviour, and also to those carrying out
further research on this field.
Tourism marketing is a vital tool in promoting the
overall health of the global economy by not only
bringing necessary revenue to a particular region,
but also providing an opportunity for tourists to
explore another culture, building tolerance and
overall exposure to different ways of life. Strategic
Tools and Methods for Promoting Hospitality and
Tourism Services provides interdisciplinary
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perspectives in the areas of global tourism and
hospitality. Highlighting cultural boundaries of
strategic knowledge management through the use of
case studies and theoretical research, as well as the
opportunities and challenges of tourism marketing,
this publication is an essential reference source for
academicians, research scholars, marketing
professionals, graduate-level students, and industry
professionals interested in international travel and
the vacation industry.
This comprehensive textbook has, at its core, the
importance of linking strategic thinking with action in
the management of tourism. It provides an analytical
evaluation of the most important global trends, as
well as an analysis of the impact of crucial
environmental issues and their implications. Now in
its third edition, and reviewing the major factors
affecting international tourism management, this wellestablished student resource provides an essential
overview of strategic management for students and
professionals in the tourism sector.
This book addresses one of the most central, yet
criticised, solutions for international tourism
promotion, namely translation. It brings together
theory and practice, explores the various challenges
involved in translating tourism promotional materials
(TPMs), and puts forward a sustainable solution
capable of achieving maximum impact in the industry
and society. The solution, in the form of a CulturalPage 3/21
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Conceptual Translation (CCT) model, identifies
effective translation strategies and offers a platform
for making TPM translation more streamlined,
efficient and easily communicated. Using the EnglishMalay language combination as a case study, the
book analyses tourism discourse and includes a
road test of the CCT model on actual end-users of
TPMs as well as tourism marketers in the industry.
Guidelines for best practices in the industry round
out the book, which offers valuable insights not only
for researchers but also, and more importantly,
various stakeholders in the translation, tourism and
advertising industries.
Marketing and management processes across
industries can be very similar, but contexts vary
where political intervention, public interest and local
sustainability are involved. The rural business setting
is especially intricate due to the assortment of
different business opportunities, ranging from
traditional agriculture, to tourism enterprise and even
high-tech business. Including pedagogical features
and full colour throughout, this new textbook
provides an engaging and thought-provoking
resource for students and practitioners of tourism,
rural business and related industries.
For human geographers, a central theme within the
discipline is interpreting and understanding our
changing world – a world in which geographic
patterns are constantly being reworked by powerful
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forces of change. These forces include population
shifts, new patterns of economic production and
consumption, evolving social and political structures,
new forms of urbanism, and globalisation and the
compressions of time and space that are the product
of the ongoing revolutions in information technology
and telecommunications. This book attempts to
show how tourism has also come to be a major force
for change as an integral and indispensable part of
the places in which we live, their economies and
their societies. When scarcely a corner of the globe
remains untouched by the influence of tourism, this
is a phenomenon that we can no longer ignore.
Tourism is also an intensely geographic
phenomenon. It exists through the desire of people
to move in search of embodied experience of other
places as individuals and en mass and at scales
from the local to the increasingly global. Tourism
creates distinctive relationships between people (as
tourists) and the host spaces, places and people
they visit, which has significant implications for
destination development and resource use and
exploitation, which are exhibited through a range of
economic, social, cultural and environmental impacts
that have important implications for local
geographies. This third edition of Tourism
Geography: critical understandings of place, space
and experience presents an essential understanding
of critical perspectives on how tourism places and
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spaces are created and maintained. Drawing on the
holistic nature of geography, a range of social
science disciplinary views are presented, including
both historical and contemporary perspectives.
Fundamentally, however, the book strives to connect
tourism to key geographical concepts of
globalisation, mobility, production and consumption,
physical landscapes, and post-industrial change.
The book is arranged in five parts. Part I provides an
overview of fundamental tourism definitions and
concepts, along with an introduction to some of the
major themes in contemporary geographic research
on tourism, which are further developed in
subsequent chapters of this book. In Part II the
discussion focuses on how spatial patterns of
modern tourism have evolved through time from
regional to global geographies. Part III offers an
extended discussion of how tourism relates to places
that are toured through their economic landscape,
contemporary environmental change and sociocultural relations. Part IV explores a range of major
themes in the geographies of tourism, including
place creation and promotion, the transformation of
urban tourism, heritage and place identity, and
creating personal identity through consumption,
encounters with nature and other embodied forms of
tourism experience. Part V turns to applied
geography with an overview of the different roles of
planning for tourism as a means of spatial regulation
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of the activity, and a look at emerging themes in the
critical geography of contemporary and future
geographies of tourism. This third edition has been
revised by Dr Alan A. Lew, who becomes the new coauthor of Tourism Geography. Some of the major
revisions that I have incorporated include moving
most of the case study boxes to the website
http://tourismgeography.com, which will provide a
growing wealth of new case studies, over time. I
have also incorporated new material, reorganised
some of the content to balance the topics covered,
created a new concluding chapter that explores
some recently emerging perspectives in critical
tourism geography, and re-written the text to make it
more accessible to a global English-speaking world.
That said, the book is still very much the work of Dr
Stephen Williams. As such, it maintains its original
concise yet comprehensive review of contemporary
tourism geography and the ways in which
geographers critically interpret this important global
phenomenon. It is written as an introductory text for
students, and includes guidance for further study in
each chapter that can form the basis for independent
work. Lecturers using this textbook are welcome to
contribute to the book’s content developing through
the supporting website by contacting me at any time.
This comprehensive, multi-disciplinary introduction to
public policymaking and planning in the leisure, sport
and tourism sectors examines theoretical issues
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underpinning
public sector policymaking, including:
political ideologies; leisure wants, needs, demand and
benefits; human rights; role of the state versus the
market; and models of organizational decision-making.
Expanded to include sport as a subject separate from
leisure, this updated edition of the successful Leisure
and Tourism, Policy and Planning includes new
coverage of U-Plan, a practical, participation-based local
planning methodology, and three sets of planning tools:
stakeholder consultation, demand forecasting, and
facility and service appraisal. The book provides a link
between theory and practical analytical techniques for
policy development, plan-making and evaluation of
outcomes. It includes an extensive bibliography and
questions and exercises for each chapter, making it an
ideal text for students as well as practitioners. Webbased support materials are also available for students
and teachers.
With the emphasis on small enterprises, this book
provides a comprehensive analysis of what is happening
across Europe in terms of sustainable development
objectives and sustainability in the context of tourism
supply. Each contribution in this edited collection
addresses specific aspects of tourism enterprise activity
within the overall context of policy and practice aimed at
improving environmental performance. A series of
broader issues are examined such as EU environmental
policy and initiatives as they relate to tourism, social
issues such as equity and employment, and transport,
followed by detailed examples of specific case studies.
Well-informed and based on current research this book
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is informative
and invaluable to any one studying tourism
and hospitality today, particularly those involved directly
or indirectly in the fields of policy, planning and
development.
Service quality is at the forefront of how the leisure,
events, tourism and sport (LETS) sectors operate. An
important consideration for any business, and therefore
any student of the subject, this new edition of a
successful textbook addresses the key points and
principles of managing service quality across the industry
sector. Considering the underpinning theory of service
quality, this book informs the reader of the practical
application of service quality management tools and
techniques in an industry with distinctive features and
challenges. An invaluable read for students within the
LETS sectors, it also provides a useful refresher for
practitioners working in the industry.
Consumer research is often central to academic studies
in many different fields, and more recently, tourism
studies have empirically examined consumer research
from various aspects. However, there is a need to
provide information for tourism scholars on how to better
understand aspects of tourist behaviour. Tourist
Behaviour: An International Perspective provides a
collection of topics from both theoretical and practical
approaches to building and examining the theory of how
consumers think and act within the context of tourism
consumption. Divided in to six sections, the book
presents research within the themes of influence,
motivation, choice, and consumption and experience.
With contributions from authors in over 15 countries, the
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book presents
an interdisciplinary approach of the latest
research in tourist behaviour.
Comprehensive and accessible, this Companion offers a
thorough investigation into both traditional and fresh
topics in tourist behaviour and experience. Arranged
chronologically, the chapters examine tourist experience
from the very idea of a tourist visit to the aftermath of
returning home.
This book provides an in-depth analysis of language and
tourist mobility within an adventure tourism context. It
uses a critical and ethnographic approach, contributing
to poststructuralist perspectives of social life that are
currently undergoing considerable changes on social,
political, cultural and linguistic levels. Drawing upon an
array of data sources collected over five years on two
continents, it examines and compares the way language
and communication (e.g. speech, written texts, visual
resources) are used within the production of placemaking practices in two of the world’s top adventure
tourism destinations: Interlaken, Switzerland and
Queenstown, New Zealand. It centres on issues such as
cross-cultural discourses, transcultural texts, and
semiotic landscapes.
Roy and Jan have assembled a timely snapshot of our
current understanding of ecotourism, both as a concept
worthy of scientific inquiry and as an increasingly
significant segment of global commerce and industry. A
terrific piece of work! Sam Ham, University of Idaho, US
In the 30 or so year since it became established in the
tourism literature and in tourism practice, ecotourism has
attracted as many proponents as opponents. This
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now brings together some of the leading
scholars worldwide in this field, to explore the current
position of this form of tourism. In doing so, it offers
serious critiques, it explores meanings and paradoxes, it
offers best practices and it looks to the future. It is the
Handbook for one of tourisms fastest growing and
controversial sectors. David Airey, University of Surrey,
UK This is a most welcome and needed book. With a
very strong editorial team and contributing authors, the
Handbook covers all the key issues of ecotourism. It cuts
through the confusion surrounding the muchmisunderstood concept of ecotourism, clearly dealing
with definitions, concepts and research issues. The
Handbook is particularly welcome for its focus on the
visitor experience, a strength of the editors, and for
clearly linking the theory of ecotourism with practice in
the field. Christopher Cooper, Oxford Brookes University,
UK This Handbook brings together contributions from
over forty international experts in the field of ecotourism.
It provides a critical review and discussion of current
issues and concepts it challenges readers to consider
the boundaries of what ecotourism is, and could be. The
Handbook provides practical information regarding the
business of ecotourism; insights into ecotourist
behaviour and visitor experiences; and reflections on the
practice of ecotourism in a range of different contexts.
The Handbook is designed to be a valuable reference
book for tourism scholars and researchers.
This significant and timely volume aims to provide a
focused analysis into tourist experiences that reflect their
ever-increasing diversity and complexity, and their
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significance
and meaning to tourists themselves. Written
by leading international scholars, it offers new insight into
emergent behaviours, motivations and sought meanings
on the part of tourists based on five contemporary
themes determined by current research activity in
tourism experience:conceptualization of tourist
experience; dark tourism experiences; the relationship
between motivation and the contemporary tourist
experience; the manner in which tourist experience can
be influenced and enhanced by place; and how
managers and suppliers can make a significant
contribution to the tourist experience. The book critically
explores these experiences from multidisciplinary
perspectives and includes case studies from wide range
of geographical regions. By analyzing these
contemporary tourist experiences, the book will provide
further understanding of the consumption of tourism.
This book is the first to focus on the relationship between
tourism and cricket. The volume examines how cricket as a
participant and spectator sport generates diverse tourism to
both major and peripheral locations. It will appeal to
researchers, students and teachers in tourism, sport and
leisure.
This third edition of Tourism Information Technology provides
a contemporary update on the complexities of using
information technology in the tourism industry. It examines IT
applications in all sectors including airlines, travel
intermediaries, accommodation, food service, destinations,
attractions, events and entertainment. Fully updated
throughout and organized around the stages of the visitor
journey, the book reviews how tourists are using technologies
to support decision making before their trip, during their
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at the destination. It: - Provides comprehensive
and up to date coverage of all key topics in tourism
information technologies - Covers new areas such as (among
others) augmented and virtual reality, robotics, smart
destinations, disruptive innovation and the collaborative
economy, crowdsourcing for sustainability, online reputation
management and big data - Incorporates a wealth of
pedagogic features to aid student learning, including key
models and concepts, research and industry insights, case
studies, key terms, discussion questions, and links to useful
websites. Accompanied online by instructor PowerPoint
slides, multiple choice questions and further case studies, this
book provides a comprehensive and learning-focused text for
students of tourism and related subjects.
This volume seeks to review and stimulate interest in a
number of emerging and fresh topics in contemporary tourist
behaviour and experience. Topics explored include the
effects of newer technologies on tourists? behaviour and
experience, tourists? experience of scams, safety and
personal responsibility, individual perspectives on
sustainability, and some dimensions of tourists? personal
growth, relationships and altruism.
Now fully revised and updated, the third edition of this
bestselling text provides students with a vital understanding
of the nature of tourism and contemporary tourists behaviour
in political, social and economic context and how this
knowledge can be used to manage and market effectively in
a variety of tourism sectors including: tourism operations,
tourist destinations, hospitality, visitor attractions, retail travel
and transport. This third edition has been updated to include:
New material on the impacts of IT on research and marketing
communications, the rise and influence of social media and
virtual technology, the growth in the interest of sustainable
tourism products including slow food, the experience
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economy and
new consumer experiences including fulfilment.
New international case studies throughout including growth
regions such as the Middle East, Russia, Europe, China,
India and Brazil. New companion website including Power
point slides and a case archive. Each chapter features
conclusions, discussion points and essay questions, and
exercises, at the end, to help tutors direct student-centred
learning and to allow the reader to check their understanding
of what they have read. This book is an invaluable resource
for students following tourism courses.
This second edition of 'Tourism Information Technology'
continues to cover the complexities of how information
technology is being used in the tourism industry. Fully
updated, it covers IT applications in all sectors of the industry
including airlines, travel intermediaries, accommodation,
foodservice, destinations, attractions, events and
entertainment. Organised around the stages of the visitor
journey it will cover how tourists are using technologies to
support decision making before their trip, during their travels
and upon their return. This revised edition also includes the
various social media that are impacting the travel industry and
consider the increasing number of networks in tourism.
What makes life worth living? Many people would argue that it
is fulfilling experiences. These experiences are characterised
by feelings of joy and pleasure, positive relationships and a
sense of engagement, meaning and achievement. Tourism is
arguably one of the largest self-initiated commercial
interventions to promote well being and happiness on the
global scale but yet there is absence in the literature on the
topic of fulfilling tourist experiences from psychological
perspectives. Drawing on insights and theories from the
research field of positive psychology (the study of well being),
this is the first edited book to evaluate tourist experiences
from positive psychology perspectives. The volume
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the important topic of fulfilment through the lens of
the world’s largest social global phenomenon tourism. In
doing so, the book refreshes and challenges some aspects of
tourist behaviour research. The chapters are grouped under
three broad sections which reflect a range of positive
psychological outcomes that personal holiday experiences
can produce, namely; happiness and humour; meaning and
self-actualisation and health and restoration. The book
critically explores these fulfilling experiences from
interdisciplinary perspectives and includes research studies
from wide range of geographical regions. By analysing the
contemporary fulfilling tourist experiences the book will
provide further understanding of tourist behaviour and
experience. Written by leading academics this significant
volume will appeal to those interested in Tourism and Positive
Psychology.
This book focuses on cultures that shape contemporary Asian
tourist experiences. The book consists of 10 chapters, which
are organised into two themes: Collectivist Culture and
Wellbeing. The chapters cover emerging forms of tourism
(e.g., wedding and bridal photography tourism, roots/affinity
tourism and shamanic tourism), investigate a wide range of
topics (e.g., tourist motivation, tourist anxiety and decision
making) and consider Asian perspectives from diverse
backgrounds (e.g., China, Hong Kong, Singapore, Taiwan,
South Korea, Japan, Philippines, Malaysia, Indonesia, India,
Bangladesh, and Nepal). The book provides tourism
researchers, students and practitioners a consolidated,
comprehensive and updated reference for the understanding
of Asian tourists.
This book presents individuals who have made an important
contribution to tourism. Most are entrepreneurs in the classic
sense, but others are individuals who have had unintentional
subsequent effects on tourism through their actions. The
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(chapters 1-5); (ii) giants of travel (chapters 6-10); (iii) giants
of activities (chapters 11-14); and (iv) giants of development
(chapters 15-19).

The behavior of tourists - what their motivations are,
what impact their behavior has on the places they
visit, the decisions they make - is a fundamental
aspect in understanding the tourism industry as a
whole. Contemporary Tourist Behaviour provides an
in-depth examination of how and why tourists
behave as they do, and how this is perceived by
hosts and outside agencies, covering national
characteristics of tourists from around the world,
effects of everyday events and governmental and
environmental factors, and tourists' consideration of
sustainable principles.
Proceedings of the ISCONTOUR The aim of the
International Student Conference in Tourism
Research (ISCONTOUR) is thus to offer students a
unique platform to present their research and to
establish a mutual knowledge transfer forum for
attendees from academia, industry, government and
other organisations. The annual conference, wich is
jointly organised by the IMC University of Applied
Sciences Krems and the Salzburg University of
Applied Sciences, will take place alternatively at the
locations Salzburg and Krems. The conference
research chairs are Prof. (FH) Dr. Roman Egger
(Salzburg University of Applied Sciences) and Prof.
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(FH) Mag. Christian Maurer (University of Applied
Sciences Krems). The target audience include
international students (also PhDs), graduates,
teachers and lecturers from the field of tourism and
leisure management as well as companies and
anyone interested in the conference topic areas.
Issues to be covered at the conference include the
following areas within a tourism context: Marketing &
Management Tourism Product Development &
Sustainability Information and Communication
Technologies
This introductory textbook shows you how to apply
the principles of marketing within the hospitality
industry. Written specifically for students taking
marketing modules within a hospitality course it
contains examples and case studies that show how
ideas and concepts can be successfully applied to a
real-life work situation. It emphasises topical issues
such as sustainable marketing, corporate social
responsibility and relationship marketing. It also
describes the impact that the internet has had on
both marketing and hospitality, using a variety of
tools including a wide range of internet learning
activities.
Training in research methods is increasingly
important for students of tourism, and this broad,
accessible textbook outlines the concepts and tools
essential to understand, manage, and conduct
research. Taking a practical approach throughout,
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this new edition provides advice on the use and
cautions associated with some of the more common
research designs and tools used by tourism
researchers. Also including an increased use of
handy pedagogical features to aid learning, this new
edition is an essential overview for undergraduate
and postgraduate students of tourism research, as
well as a useful resource for researchers,
consultants and managers.
Facilities planning for tourism, hospitality and events
(THE) is an important subject from both theoretical
and applied perspectives, as land, property and
resources represent major components of the
foundation of the industry. As future managers, it is
imperative that students have a sound basic
knowledge of property and the various resources,
systems and services associated with it. Covering
important contemporary subjects such as
sustainable planning and environmental
management, this book considers the planning,
development and management of facilities
operations from several key perspectives, drawing
upon the expertise of complementary experts in the
design, management and development of THE
facilities.
This book explores the phenomena of the urban
everyday and new urban tourism. It provides a
systematic framework and draws on a mix of
theoretical and empirical work to look at the
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increasing intermingling of ‘tourists’ and
‘residents’. Tourism and urban everyday life are
deeply connected in a mutually constitutive way.
Tourism has become a key momentum of urban
development and affects cities beyond its economic
dimension. Urban everyday life itself can turn into a
matter of tourist interest for people searching for
experiences off the beaten track. Even living in a city
as a resident involves moments, activities and
practices which could be labelled as ‘touristic’.
These observations demonstrate some of the
various layers in which urban tourism and everyday
city life are intertwined. This book gathers multiple
interdisciplinary approaches, a diversity of topics and
methodological variety to examine this complex
relationship. It presents a systematic framework for
the dynamic research field of new urban tourism
along three dimensions: the extraordinary mundane,
encounters and contact zones, and urban coproduction. This book will be of interest to students
and researchers across fields such as Tourism and
Mobility Studies, Urban Studies, Leisure Studies,
Tourism Geography, and Tourism Sociology.
This introductory level textbook describes
fundamental elements of research methods for
leisure, recreation and tourism, with contributions
from internationally renowned and active
researchers in the field. It covers statistical
information such as measurement of variables,
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sampling, questionnaire design and evaluation
methods, and also contains wider discussion of
writing proposals, communicating research findings,
cross-cultural research, and the use of new
technologies in conducting research. Enhanced by
illustrations, focus boxes, review questions and case
studies, this text introduces undergraduate students
to the vital skills they will need to succeed in tourism
studies.
This book provides a new and definitive overview of
customer experience and how it can be managed
and enhanced in one of the most dynamic industries
in the world—the service industry. Its highly qualified
international team of contributors ensures that it
adopts a global perspective, and clearly outlines the
key theoretical perspectives of customer experience,
covering customer experience both from demand
and supplier perspectives. Fully informed by the
latest research, it explores different country contexts
and how they impact upon the customer experience;
investigates the social, cultural and economic
dimensions of customer experience; provides case
studies from a wide range of service industry
sectors; and includes industry perspectives and
examples.
This book provides a spatial analysis of some key challenges
facing the Maldives today, in particular social, cultural,
economic and environmental transformations rendered by
climate change and tourism.
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research methods is increasingly important for
students of tourism, and this broad, accessible textbook
outlines the concepts and tools essential to understand,
manage, and conduct research. The book also provides
practical advice on tasks from planning to reporting the
results of a research project. Skills such as questionnaire
design, sample selection, and interviewing are covered, as
well as analytical tools such as the development of scales
and indices, assessment of advertising performance,
benchmarking, market segmentation, case studies, and
content and visual analysis. Drawing on the author's
extensive experience in tourism research, this practical text is
an essential resource for students of tourism research as well
as tourism consultants and managers."--pub. desc.
Most tourism theories have been developed from the tourists'
perspective and focus on the Anglo-American experience.
This unique book for researchers and students of tourism is
the first to look at the host gaze; how it is constructed, how it
has developed, how it varies between countries and how the
tourism industry can affect it. By looking at the gazes of both
Western and non-Western hosts, this book analyses the
consequences such a gaze can have upon the tourist.
This volume of the yearbook includes articles and reports
from the 10th International Scientific Conference
„Educational Management: Effective Practices”, 22-25th
September 2014, International University College, Dobrich,
Bulgaria.
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