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Humanomics in business ethics / Deirdre N. McCloskey
-- Introduction / Eugene Heath and Byron Kaldis -Wealth and commerce in archaic Greece: Homer and
Hesiod / Mark S. Peacock -- Aristotle and business:
friend or foe? / Fred D. Miller, Jr -- Confucian business
ethics: possibilities and challenges / David Elstein and
Qing Tian -- The earthly city and the ethics of exchange:
spiritual, social, and material economy in Augustine's
theological anthropology / Todd Breyfogle -- Thomas
Aquinas: the economy at the service of justice and the
common good / Martin Schlag -- The ethics of commerce
in Islam: Ibn Khaldun's Muqaddimah revisited / Munir
Quddus and Salim Rashid -- Hobbes's idea of moral
conduct in a society of free individuals / Timothy Fuller -John Locke's defense of commercial society: individual
rights, voluntary cooperation, and mutual gain / Eric
Mack -- As free for acorns as for honesty: Mandevillean
maxims for the ethics of commerce / Eugene Heath -"Commerce cures destructive prejudices": Montesquieu
and the spirit of commercial society / Henry C. Clark -Hume on commerce, society, and ethics / Christopher J.
Berry -- The fortune of others: Adam Smith and the
beauty of commerce / Douglas J. Den Uyl -- Why Kant's
insistence on purity of the will does not preclude an
application of Kant's ethics to for-profit businesses /
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Norman Bowie -- Tocqueville: the corporation as an
ethical association / Alan S. Kahan -- J.S. Mill and
business ethics / Nicholas Capaldi -- Karl Marx on
history, capitalism, and ... business ethics? -- William H.
Shaw -- Friedrich Hayek's defense of the market order /
Karen I. Vaughn -- The power and the limits of Milton
Friedman's arguments against corporate social
responsibility / Alexei Marcoux -- Beyond the difference
principle: Rawlsian justice, business ethics, and the
morality of the market / Matt Zwolinski -- Commitments
and corporate responsibility: Amartya Sen on motivations
to do good / Ann E. Cudd
Papers presented at the Nirma International Conference
on Management, held at Ahmedabad in January 2009.
What is the role of the church in relation to business?
How can Christians be active business practitioners
while remaining faithful to their religious convictions?
What does it mean for Christians to do business in a
context plagued with corruption? While the sometimes
tense interaction between the church and business can
be documented in multiple locations, the author's own
experience of this dynamic comes from the context of the
Mennonite churches in Paraguay. Though his treatment
of the church and business arises primarily from this
particular context, the issues addressed are relevant for
a variety of circumstances.
Omer Shapira proposes and justifies a theory of
mediators' ethics which guides mediators' conduct and
applies to mediators at large.
This innovative book is written in an accessible, compact
style that sets forth and explains a sound framework for
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professional ethics that readers can quickly put into
practice in analyzing and writing about cases. Through a
series of moral conflicts, it aims at improving the skills of
moral reasoning and achieving moral development.
Chesher and Machan explore the cultural, philosophical,
and theological sources of the bad reputation suffered by
business in Western culture. They sample prominent
opinion, from Plato to Galbraith, in an examination of the
fundamental dichotomies of a society that seeks
prosperity, yet disdains the processes by which
prosperity is achieved.
Business ethics, corporate social responsibility,
corporate citizenship, values-driven management,
corporate governance, and ethical leadership are
necessary horizons for the legitimacy of corporations in
the process of globalization. Based on hermeneutics and
institutional analysis, this book discusses the place of
values in corporations and the role of ethics in
management. With the theories of business ethics as a
starting point, it is possible to propose a vision of the
good citizen corporation. The book presents theories,
concepts of responsibility for stakeholder justice, and
basic ethical principles of respect for autonomy, dignity,
integrity, and vulnerability. This is the foundation for an
analysis of the ethical relations to internal and external
constituencies of the firm, i.e. shareholders, owners,
investors, management, employees, consumers, and
local community. The interaction with the environment is
further analyzed with a focus on ethical principles as the
basis for sustainability. This investigation culminates with
the conceptualization of the firm as a collective and
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institutional moral agent. The content also includes
analysis of concrete political developments in the US,
Europe, and the United Nations. Finally, the book
provides a framework for a new corporate strategy based
on global business ethics.
Kant and Applied Ethics makes an important contribution to
Kant scholarship, illuminating the vital moral parameters of
key ethical debates. Offers a critical analysis of Kant’s ethics,
interrogating the theoretical bases of his theory and
evaluating their strengths and weaknesses Examines the
controversies surrounding the most important ethical
discussions taking place today, including abortion, the death
penalty, and same-sex marriage Joins innovative thinkers in
contemporary Kantian scholarship, including Christine
Korsgaard, Allen Wood, and Barbara Herman, in taking
Kant’s philosophy in new and interesting directions Clarifies
Kant’s legacy for applied ethics, helping us to understand
how these debates have been structured historically and
providing us with the philosophical tools to address them
This book can be an integrated learning vehicle for all working
professionals who aspire to become an Ethics & Compliance
officer in their respective organization. In first few chapters, it
has been defined business ethics as the principles and
standards that determine acceptable conduct in business
organizations. The acceptability of behaviour in business is
determined by corporate governance, as well as each
individual's personal moral principles and values. Basic
ethical and corporate social responsibility concerns have
been codified as laws and regulations that encourage
businesses to conform to society's standards, values, and
attribution. Codes of ethics, policies on ethics, and business
ethics training programs to advance ethical behaviour
because that prescribes which activities are acceptable and
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which are not, and limit the opportunity for misconduct in
business processes. An ethical issue is a situation, or
opportunity that requires a person to choose among several
actions that may be evaluated as right or wrong, causes
potential dilemma between ethical or unethical decision
making which has been covered in ethical decision making
chapter. To help you understand ethical issues that perplex
businesspeople today, department wise ethical challenges
has been captured and this book also talks about ethical
leadership and organizational thought processes on
ombudsman ship & dedicated full time office of ethics and
compliance. This book covers latest trends and data’s on
global perception index, most ethical companies, best
companies in CSR activities 2016 etc. for readers.
BUSINESS ETHICS, 9th Edition is a comprehensive and
practical guide that will help you with real life ethical issues
that rise in the business world. It will assist you through the
process of developing the critical thinking and analytical skills
needed to successfully navigate the unique set of problems
that emerge when ethics and commerce collide. This book
focuses on key ethical concepts and emphasizes the real
world importance of critical topics such as the nature of
morality, major theories of ethics and economic justice, and
competing views of capitalism and corporate responsibility. It.
provides students with a sound introduction to contemporary
ethics. It combines well-established classical readings with
new, previously unreleased essays by modern philosophers.
Contains an opening section on ethical theory.
A comprehensive analysis of philosophical issues in business
ethics also contains readings and case. This theoretically
sound introduction to business ethics provides readers with
the background and case studies needed to appreciate and
resolve many morally complicated business issues.
Never HIGHLIGHT a Book Again! Includes all testable terms,
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concepts, persons, places, and events. Cram101 Just the
FACTS101 studyguides gives all of the outlines, highlights,
and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook
Specific. Accompanies: 9781133943075. This item is printed
on demand.
Public relations frequently reflects the conscience of an
organization. Public relations professionals must ask the right
questions when advising organizations on the best ways to
protect themselves from damage or liability. A better
understanding of ethics helps formulate those questions and
educate management on the ethical consequences of
corporate action. Karla Gower has updated Legal and Ethical
Considerations for Public Relations to reflect recent case law
and the prevalence of social media in our lives and in public
relations practice. She considers ethical standards, the
development of First Amendment law, corporate and
commercial speech, lobbying, protecting creative property,
and other specific areas of the law. In addition, Gower
highlights important cases and breaks down how their
decisions have impacted current law. Readers will learn to
collaboratively resolve corporate crises not just in the
classroom, but throughout their professional careers.
This book may be read continuously from start to finish and
will, in itself, provide the reader with a comprehensive guide
to the study of ethics. However, it can also be read as
individual chapters that stand in isolation from the remainder
of the book. In this way, it is possible to 'pick and choose'
those areas that are pertinent to one's particular needs at the
time of reading. Undergraduates can therefore use it as a
resource to support their lectures, assist essay writing and
term papers and point them towards further reading materials.
Written by experts, it covers the following areas: The History
of Ethics, Animal Ethics, Business Ethics, Ethics of Care,
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Contractualism, Egoism, Enivonmental Ethics, Global Ethics,
Kantian Ethics, Law and Rights, Normative Ethics, Utilitarian
Ethics, Virtue Ethics and Ethics and Wellbeing.
This guide to business ethics provides key terms and
concepts related to business ethics in a short, easy-to-use
format. It provides objective coverage of theories, corporate
social responsibility, human resources issues, consumer
protection, and ethical issues in marketing and advertising. It
is an ideal supplement for business ethics courses or as a
reference for students and practitioners who would like to
learn more about the basics of business ethics.
The core of this text comprises chapters on all the key issues
of business in Canada today. Each chapter includes a
hypothetical case study and an introduction highlighting key
ethical points; two academic essays; and a real-life case
study. Questions for discussion accompany the essays and
case studies. The author has also included a general
introduction to ethical issues and an overview of ethical
theory; a section on institutionalizing ethics (discussing ethics
officers/programs/codes etc.); and appendices providing
excerpts from important classic contributions to ethical theory
and from relevant Canadian law.
Arguing against most scholars of business ethics who have
articulated a set of moral principles and applied them to
problems faced by business people, Richard Lippke steers
away from offering moral directives. In Radical Business
Ethics, he develops a more comprehensive perspective on
business issues that is tied to larger questions of social
justice. Analyzing a select group of timely issues such as
advertising, employee privacy, and insider trading in the
context of debates about the nature of the just society, Lippke
argues that the most plausible theory of justice is one whose
implications are highly critical of many features of advanced
capitalist societies. Radical Business Ethics will be an eyePage 7/17
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opening book for students and scholars of ethics, and anyone
interested in the role business plays in a just society.
The five volumes of this ultimate resource recognize the
inherent unity between business ethics and business and
society, that stems from their shared primary concern with
value in commerce. This Encyclopedia spans the
relationships among business, ethics, and society by
including more than 800 entries that feature broad coverage
of corporate social responsibility, the obligation of companies
to various stakeholder groups, the contribution of business to
society and culture, and the relationship between
organizations and the quality of the environment.
Readers gain a strong understanding of the importance of
business ethics, sustainability, and stakeholder management
from a strong managerial perspective with Carroll, Brown and
Buchholtz’s BUSINESS AND SOCIETY: ETHICS,
SUSTAINABILITY, AND STAKEHOLDER MANAGEMENT,
10E. Readers see, first-hand, how the most successful
business decision makers are able to balance and protect the
interests of various stakeholders, including investors,
employees, consumers, the community, and the environment.
They review the importance of business decision making
particularly now, as businesses recover from a perilous
financial period. Readers are able to examine in detail the
social, legal, political, and ethical responsibilities of a
business to all external and internal groups that have a stake,
or interest, in that business. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
The Journal of Business Ethics was founded by Alex C.
Michalos and Deborah C. Poff and published its first issue in
March 1982. It is the most frequently cited business ethics
journal in the world. The Journal has always offered a multidisciplinary and international public forum for the discussion
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of issues concerning the interaction of successful business
and moral virtue. Its authors and readers are primarily
scholars and students in social sciences and philosophy , with
special interests in the interaction of these disciplines with
business or corporate responsibility. Since the field of
business ethics grew simultaneously with the growth of the
Journal, a collection of its most cited articles is tantamount to
a collection of the articles that had the greatest influence in
defining the field over its first 30 years of development. In this
anniversary volume, an overview of citation classics from the
Journal is presented, the 33 most frequently cited articles are
reproduced and brief reflections on the impact of the Journal
on the field are given from over 100 scholars who authored
citation classics and/or distinguished papers, as well as those
who served on the Editorial Board and/or are recognized as
leaders in the field.
Business Ethics and the Natural Environment examines the
present status of relations between corporate enterprise and
the natural environment in the world today. •Discusses such
questions as: What obligations does a corporation have
toward the environment? To respect entities unprotected by
law? To care about future generations? •Argues that
environmentally-friendly business practices yield dividends
exceeding expectations, and that the competitive firm of the
21st century will follow “green” standards •Provides a
background in ethics, a survey of business ethics, an account
of environmental philosophy, an overview of environmental
legal issues, and an account of the problems associated with
globalization
During the twentieth century, theological and religious
perspectives have been marginalized, if not utterly excluded
in many of our colleges and universities. The essays in this
book argue in different ways for the critical, appreciative
inclusion of theological and religious perspectives in higher
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education. The contributors believe that even in our secular,
religiously disestablished era, religion and God continue to
occupy an important and dynamic role in personal and social
life. If our colleges and universities are to fulfill their higher
aspirations of educating whole persons for the real world in all
of its diversity and challenge, we need to go bravely against
the flow and “give God tenure.”

BUSINESS ETHICS, 9th Edition is a comprehensive
and practical guide that will help you with real life
ethical issues that rise in the business world. It will
assist you through the process of developing the
critical thinking and analytical skills needed to
successfully navigate the unique set of problems that
emerge when ethics and commerce collide. This
book focuses on key ethical concepts and
emphasizes the real world importance of critical
topics such as the nature of morality, major theories
of ethics and economic justice, and competing views
of capitalism and corporate responsibility. It is
thorough, flexible, and designed to bolster student
involvement with the material for better
comprehension and understanding. Important
Notice: Media content referenced within the product
description or the product text may not be available
in the ebook version.
Aimed at undergraduates, Contemporary Ethics
presupposes little or no familiarity with ethics and is
written in a clear and engaging style. It provides
students with a sympathetic but critical guide to
utilitarianism, explaining its different forms and
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exploring the debates it has spawned. The book
leads students through a number of current issues in
contemporary ethics that are connected to
controversies over and within utilitarianism. At the
same time, it uses utilitarianism to introduce students
to ethics as a subject. In these ways, the book is not
only a guide to utilitarianism, but also an introduction
to some standard problems of ethics and to several
important topics in contemporary ethical theory.
In the first anthology of its kind, Thomas O'Brien and
Scott Paeth have gathered unique pieces from
across religious perspectives to illustrate the growing
influence and contribution of religion to the field of
business ethics. Events in the recent past make
clear people in business urgently need to focus on
the moral dimension of practices and behaviors.
Courses in business ethics are increasingly more
prevalent in business schools and in departments of
philosophy and religious studies, and yet texts for
these courses normally pay scant attention to the
much-needed religious perspective on what
constitutes ethical practice and behavior. O'Brien
and Paeth now fill that need with this new text!
Tackling such wide-ranging subjects as Jewish
environmental ethics, Zen in the workplace, and
Christian social ethics, this text is a valuable addition
to any business ethics course.
This book addresses Muslim business community
members who have to deal with ethical situations on
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a day-to-day basis. It gives key principles of
management from an Islamic point of view. Its goal
is to help Muslims engaged in business to act in
accordance with the Islamic system of ethics. The
writer’s experience with different Islamic activities
give him a practical background that supports and
enlightens his academic knowledge in the vital fields
of business management and administration.
The authors begin their discussion of business ethics
with the notion that business is an honorable
profession, not a wild beast driven by crass selfinterest.
The New Interpreter’s Handbook of Preaching is a
major reference tool for preaching, with articles on
every facet of Christian sermon preparation and
delivery. This resource is both scholarly and
practical. It focuses on the most distinctive feature
and greatest strength of homiletics as a discipline: It
is rooted in interdisciplinary scholarship and it
develops theory geared to practice. Its theory arises
out of the study of both excellent preaching past and
present and actual sermon preparation and
composition. When theory and practice critique each
other, it is possible to produce guidelines that assist
greater excellence and economy in preaching the
gospel. Excellence in standards is an area in which
homiletics needs to grow, and this project will be
both a means to encourage and develop it. A guiding
question throughout will be, Will it preach? The
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answers will be offered in the sense that “here is
something that works well,” rather than “here is
something to try.” Preachers will turn to this
resource with the expectation that they will find
scholarly treatment of topics, brief bibliographies of
relevant key books and articles, along with practical
methodological suggestions for preachers to employ.
The contributors are homileticians, preachers, and
writers in various disciplines who are committed to
the pulpit through practice.
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In a series of articles specifically commissioned for
this volume, some of today's most distinguished
business ethicists survey the main areas of interest
and concern in the field of business ethics. Sections
of the book cover topics such as the often easy
relation between business ethics and capitalism, the
link between business ethics and ethical theory, how
ethics applies to specific problems in the business
world, the connection between business ethics and
related academic disciplines, and the practice of
business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main
areas of interest and debate in business ethics
Features all original contributions by distinguished
authors in business ethics Includes an annotated
table of contents, bibliographies of the relevant
literature and a list of internet sources of material on
business ethics Perfect, comprehensive book for use
in business ethics courses
MORAL ISSUES IN BUSINESS, 13E examines the moral
dilemmas that are common to today's business climate and
gives readers the analytical tools to resolve those issues.
Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition
prepares readers for the moral quandaries awaiting them in
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the professional world. Featured topics include: the nature of
morality, individual integrity and responsibility, economic
justice, pitfalls of capitalism, and corporations' responsibilities
to consumers and the environment. Plus, this edition also
discusses situation-specific concepts such as downsizing,
whistle blowing, sexual harassment, job discrimination,
animal abuse, and drug testing. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
Suitable for students on business ethics, business and
society, or applied ethics courses, this work brings together
eleven essays by prominent authors. It features work in the
field and addresses important and provocative issues. The
essays represent diverse ethical and philosophical
orientations and have been edited and abridged to make
them more accessible to students.
????
Never HIGHLIGHT a Book Again! Virtually all of the testable
terms, concepts, persons, places, and events from the
textbook are included. Cram101 Just the FACTS101
studyguides give all of the outlines, highlights, notes, and
quizzes for your textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780495095019 .
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